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ABSTRACT

While much research has focused on customer satisfaction in business-to-
consumer(B2C) context, customer satisfaction is important in business-to-business(B2B)
context as well. To date, however, limited attempts have been made to conceptualize
buyer satisfaction and investigate its antecedents and consequences, in particular, in B2B
context. The objective of this study was to empirically analyze the causal influences
antecedents such as supplier brand equity and consequences of buyer satisfaction in B2B
context. For a more realistic approach the data was collected from B2B buyers. 205
samples were used for this analysis with AMOS (7.0 version) and SPSS (15.0 version).
The empirical results of the study showed a strong significant relationship from
antecedents of buyer satisfaction, buyer satisfaction, relationship quality and switching
costs to loyalty. The results can be summarized as follows: first, it was found that
perceived quality, perceived value and supplier brand awareness positively affected
buyer satisfaction, while supplier brand image had no influence on buyer satisfaction.
Second, it was found that buyer satisfaction had positive effect on relationship quality
and loyalty, while there was no relationship between buyer satisfaction and switching
cost. Third, relationship quality had positive influence on increasing the switching cost
and loyalty. Finally, switching cost positively affected to enhance loyalty.

Key words : B2B, Buyer Satisfaction, Supplier Brand Equity, Relationship Quality,
Switching Cost, Loyalty.
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2ol Foldt 19SS U719 1137)(70.19%)2} T747] %) 487(29.81%)% T4
golth 7)o FRE njZ 7|20 g AlEE Y 5000 ojAkel 7]91L 917 7]¢le g A
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2.
& g0l 23hd RS2 B2B AlolM S 7| v Higt AdE 7Nk
2 o} i}, w3 *ev‘i—oﬂ A FAI R A ﬁ%w%
= o

Ejg/d (content vaidity)o] ¢ithal fj;} 4 Oh:‘r E3F & QoA gel
3] H=eldA(construct validity) Tt ZHHEGA (discriminant validity)S A5kt A
A FAQQS ez el QQliAS AASH Ayl x*= 972.823(p = 0.058),
RMSEA = 0.022, CFl = 0.9912] A3t = 7+ Aoz eyttt RO =7]7} 2007
olufel A& HH A7)0] kS v ° Wi AFA42 CFIS Amuof sk AL
7RIS v ORI 9] 7ko] 09912 712491 09wt} 7| A&7} Byo] ke 0w & 4
ek,

= A7) SERE HFEEdS Sl] Hsl alnst(factor loading)o] A7]
o} Pt EAR:ZE7H(average variance extracted; AVE)Q] 7] 12]3 FAQQAHE
(construct reliability)S E3f H7lsticho|stAlat 9=|& 2007), WA Qel%sleko] 2

£ B #F3) 9 lE sl (standardized factor loading)o] 0.70]4}0] & oo nl-2]s}
ohal & = Qlok, fQlRsiere] dyke (G Dofl yehy qluh A2t 7HA] 153 (PV2) 3

RBE 1EFLY AL 7| o vjEso] A=A, 1 29 2 g id o ek 7
oM o224 Weg Fske F7Y A estimates) 2 C.R.(tgh), 12]al froleE &7

Ureh} 87)19] o] 24 w4l tgh A EErg o] S Elglrha 4= gk,

A 0l EXHA ZE8 Qol1=5tzt HEQA} t7f pZt
PG1 0.879 0.922 0.065 14.219 Fxx
- PG2 0.945 1.018 0.063 16.087 Frx

Azd 54
PG3 0.897 0.972 0.066 14.772 Fxx
PG4 0.924 1.044 0.068 15.326 Frx
PV1 0.875 0.993 0.069 14.383 Fxx
- PV3 0.891 0.987 0.066 15.023 Frx

)2k 7}
Pv4 0.868 0.982 0.070 14.038 Fxx
PV5 0.888 1.020 0.070 14.544 Frx
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A zoRt | 3 pat
Bl1 0.080 12.273 el
BI2 0.078 12.258 rH*
BI3 0.085 13.610 rHx
Bl4 0.078 13.754 rH*
BI5 0.090 12.916 rHx
BI6 0.085 13.091 rH*
0.982 0.070 13.954 Frx
T=714 1.013 0.081 12.506 rH*
LER= =TS A=) 1.145 0.084 13.654 Frx
1.048 0.085 12.376 rH*
0.947 0.063 15.048 rHx
S 71 0.947 0.062 15.216 rH*
o = 0.934 0.062 15.107 el
0.969 0.064 15211 rH*
0.848 1.113 0.082 13.496 Frx
0.812 0.983 0.077 12.682 rH*
0.797 0.944 0.077 12.334
0.885 1.041 0.071 14.746
0.873 1.045 0.074 14.168
0.833 1.006 0.077 13.115 rH*
0.825 0.956 0.074 12.913 Frx
0.824 0.939 0.073 12.913 rH*
0.881 0.978 0.067 14.596 rHx
SW1 0.914 1.348 0.089 15.168 rH*
SW2 0.962 1.455 0.088 16.586 rHx
SW3 0.918 1.350 0.089 15.258 rH*
SW4 0.812 1.108 0.089 rHx
SW5 0.860 1.199 0.087 13.723 rH*
LY1 0.869 0.963 0.070 13.827 rHx
e LY2 0.877 0.939 0.068 13.882 rH*
LY3 0.825 0.990 0.076 12.941 el
LYS5 0.766 0.837 0.073 11.438
Aot x?=972.823, d.f. = 905, p = 0.058, x%/d.f. = 1.075, RMSEA = 0.022, CFl= 0.091
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